
The slaughTer you choose noT To see

To name a killing is 
to make it arguable. 
The moment an act 

of slaughter is declared, 
given a date, a theology, a 
visible place in the calen-
dar, it becomes available to 
scrutiny, to protest, to the 
seasonal cycle of debate. The 
ego is comfortable with this. 
What it cannot examine, it 
cannot threaten; and what 
it has named, it can exam-
ine indefinitely, returning 
each year to the same argu-
ment, feeling the motion of 
moral engagement without 
disturbing anything it has 
arranged never to look at. 
Every year, as Eid al-Adha 
approaches, the debate re-
appears: should the prac-
tice be restricted, is public 
sacrifice acceptable, are 
there hygiene concerns? 
The protests and defences 
line up on cue, and when 
the festival passes, the argu-
ment goes quiet for another 
twelve months. The animal 
that was slaughtered is 
forgotten; the position that 
was held is remembered. 
The Eid sacrifice is, in a 
crucial sense, honest: it is 
named, it is visible, and its 
theology is stated openly as 
an act of surrender and de-
votion. One may dispute the 
logic; one cannot dispute the 
candour. The animal is not 
delivered in cellophane with 
the word “mutton” where 
the word “goat” should be. 

The knife is not concealed; 
the act is acknowledged. 
Now consider the glass of 
milk on the breakfast table. 
The glass is white, clean, 
and carrying the cultural as-
sociation of nourishment, of 
something unambiguously 
good. And the ego, which 
has perfected the art of not 
following threads to their 
conclusion, does not ask 
what the glass required. 
Here is what it required. 
A cow produces milk be-
cause she has given birth 
to a calf. Lactation is not a 
default biological state; it is 
a response to maternity. The 
dairy industry requires the 
cow to be pregnant repeat-
edly, because the alternative 
to pregnancy is no milk, and 
no milk is commercially un-
acceptable. When the calf is 
born, it is separated from 
the mother, typically with-
in hours to a few days. The 
mother calls for the calf, the 
calf calls back, and this con-
tinues for days. Anyone who 
has heard this sound and 
refused to name it for what 
it is has performed a sig-
nificant feat of not-hearing. 
But here is the part that 
most people truly do not 
know, not because the in-
formation is hidden, but be-
cause the ego has arranged 
not to look for it. When the 
calf born to a dairy cow is 
male, he cannot produce 
milk and has no value in 
the dairy system. He can-
not be returned to the herd, 
because the economics of 
maintaining a bull are pro-
hibitive at industrial scale. 
He is therefore killed, typi-
cally within days of birth, 
or raised minimally and 
slaughtered for flesh within 
weeks or months. Glob-
ally, an estimated 21 mil-

lion dairy calves are sent to 
slaughter every year by this 
mechanism alone. The milk 
in the glass and the meat on 
the plate are not separate 
industries with separate 
moral ledgers. They are one 
industry, sharing the same 
biology, the same cow, the 
same annual cycle of forced 
pregnancy and calf removal, 
and the dairy industry does 
not merely coexist with the 
slaughter industry: it con-
tinuously supplies it, every 
time a male calf is born, 
which is to say every other 
birth, which is to say always. 
The person who says “I 
am not a meat-eater” while 
drinking milk is engaged 
in an arithmetic that does 
not add up. The separation 
they believe exists between 
themselves and slaughter 
is a product of the packag-
ing, not of the supply chain. 
There is a body on the floor 
every time there is milk 
in the glass, and the two 
are not morally separable; 
they are not even economi-
cally separable. The dairy 
industry feeds the meat 

industry with a regular-
ity and a volume that the 
language of “food choices” 
has been carefully engi-
neered to obscure: “Dairy” 
in place of “repeated forced 
pregnancy,” “Veal” in place 
of “the male calf removed 
from his mother this morn-
ing,” “Beef” in place of “the 
animal the glass of milk 
required.” The vocabulary 
does not describe the sup-
ply chain; it replaces it. 
This is why the annual con-
troversy over visible ritual 
slaughter is, in a precise 
sense, a distraction. Not be-
cause the question of what 
occurs in the courtyard is 
unimportant, but because 
the outrage it generates 
among people who fund the 
same outcome through daily 
consumption is a form of se-
lective attention the ego has 
quietly arranged for itself. 
More than eighty billion 
land animals are slaugh-
tered for food every year 
worldwide. The Eid sac-
rifice, across all countries 
where it is observed, ac-
counts for an estimated 50 

million animals annually: 
significant, and less than 
one-tenth of one percent of 
the total. The ego cannot feel 
eighty billion of anything; it 
can feel one goat dragged 
across a courtyard, because 
that is visible and arguable. 
The eighty billion are invis-
ible, and the invisibility is 
not an accident of logistics: 
it is the ego’s preference, in-
dustrialised.

Now consider what ev-
ery religious tradition that 
speaks of sacrifice actually 
instructs. The scriptures, 
when they speak of offer-
ing, of qurbani, of bali, are 
not speaking of the animal’s 
body but of the self’s attach-
ment. What is to be placed 
on the altar is not the goat 
but the clinging, the ego 
that mistakes its borrowed 
structures for its funda-
mental nature, the posses-
siveness with which the self 
grips what it calls “mine.” 
The animal was a symbol, 
and the symbol required 
a mind capable of hold-
ing two things simultane-
ously: the outer act and its 

inner referent. When that 
double vision is lost, what 
remains is the literal act 
and the theological frame, 
but no longer the intent that 
made the act mean any-
thing. The ego has found a 
way to perform surrender 
without surrendering, of-
fering the goat and continu-
ing unchanged, its identity 
confirmed rather than dis-
turbed by the performance 
of devotion.

What the texts actually 
called for, across traditions, 
in language that varies but 
in instruction that does not, 
was the slaughter of the in-
ner animal: the “I-I” that 
runs continuously beneath 
every act of devotion, the 
self-referential circuit that 
converts even sacrifice into 
an occasion for identity 
maintenance, the clinging 
that persists through the 
performance of release. 
That is what was to be 
placed on the altar, and no 
knife reaches it.

What does reach it is not 
argument but proximity: the 
instruction is not to argue 
about the animal’s suffering 
from a distance but to close 
it. Before the knife is drawn, 
look into the animal’s eyes: 
not glance at them, but look, 
and stay with what looks 
back. If you are awake in 
that moment, what you 
encounter is not a stranger. 
The innocence looking back 
at you is the same innocence 
that was yours before the 
scaffolding was installed, 
before the social condition-
ing layered itself over what-
ever you originally were, 
before the ego borrowed a 
name, a role, a tradition, and 
began calling the borrowing 
its self. The animal has bor-
rowed nothing; it remains 

exactly what it was.
To look into those eyes 

honestly is to find that you 
are looking into a mirror. 
And having seen yourself 
in the mirror, to proceed 
with the knife is something 
the ego can manage only by 
looking away, which it will. 
But the looking away, in that 
moment, is itself visible if 
you choose to see it, and the 
visibility of your own avoid-
ance is something the ego 
cannot easily unfeel.

What has just been de-
scribed is not a spiritual 
experience but a mechani-
cal one. The ego that kills 
without seeing is the same 
ego that avoids itself in ev-
ery other domain, and the 
avoidance practised at the 
most intimate and daily 
point of life, the plate, the 
glass, the courtyard, the fes-
tival meal, is the avoidance 
that carries forward. Every 
act of not-seeing at the table 
is practice for not-seeing ev-
erywhere else.

The goat needed the per-
son holding the rope to ask 
one question before the 
knife was drawn: is this 
necessary? Not “is it tradi-
tional” or “is it prescribed,” 
because these are the ego’s 
foreclosure moves, designed 
to prevent the actual ques-
tion from being reached. 
The tradition protects, 
among other things, this: 
meat and dairy together oc-
cupy eighty-three percent 
of the world’s agricultural 
land while producing eigh-
teen percent of its calories. 
Is this necessary, given what 
you now know, given that al-
ternatives exist, given what 
you have just seen in those 
eyes?

If the answer is no, what 
follows is between you and 

the honesty you claim to val-
ue. The glass of milk on the 
breakfast table is waiting for 
the same question.

The ego is sovereign and 
cannot be forced to see 
what it does not wish to see; 
it has its foreclosure moves: 
one person’s choices make 
no difference, the problem 
is structural, nothing will 
change anyway. Every one 
of these is the ego protect-
ing its position. The animal’s 
suffering does not appear in 
any of them, and the suffer-
ing has been made invisible 
by the same mechanism that 
makes the ego’s own opera-
tions invisible: the refusal 
to look.

Some will read this and 
change nothing. Others will 
find that a thread they had 
not followed before has been 
followed to its end, and that 
the following makes certain 
things harder to do with the 
same unconsciousness. The 
hand still reaches, but the 
reach now carries some-
thing it did not carry before, 
something that, even where 
it changes nothing, has qui-
etly made the not-seeing 
slightly less automatic.

That is the only interven-
tion this framework offers: 
not a verdict, not a pro-
gramme, just the thread fol-
lowed to wherever it leads. 
The knife is visible on Eid; 
the supply chain is not. Both 
require the same body on 
the floor. The question is not 
which one to argue about 
but which one you have ar-
ranged, very carefully, never 
to look at.

Acharya Prashant is a philoso-
pher and author whose work 
centres on self-inquiry and its 
application to contemporary 
life.
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Visible ritual slaughter sparks outrage while industrial animal suffering 
remains systematically ignored every single day.

Delhi police blenDs inTerneT meme 
wiTh Traffic safeTy messaging

lionsgaTe seTs June 2027 release for 
‘John rambo’ prequel

Delhi Police has tapped into 
one of the internet’s biggest 
viral trends by using the 
popular “Borneo Pygmy 
elephant” meme to spread 
awareness about road safety 
and traffic regulations.

In a social media campaign 
shared on its official Insta-
gram account, the police 
department posted an image 
of the now-famous “chubby 
baby elephant” alongside 
a message urging citizens 
to follow traffic rules, wear 
helmets and use seatbelts 
while travelling.

The post quickly drew at-
tention online for blending 
humour, internet culture 
and public messaging in a 
format designed to engage 
younger social media users.

The text featured on the 
image read: “Aap mujhe itna 
attention de hi rhe ho toh aap 
ye message bhi sun lo ki traf-
fic signal follow karna aur 
helmet & seatbelt lagana 
zaruri h. Bye bye.”

Translated loosely into 
English, the message tells 
viewers: “Since you’re al-
ready giving me so much 
attention, listen to this too 
— follow traffic signals and 
wear helmets and seatbelts. 
Bye bye.”

The caption accompany-
ing the post reinforced the 
message with another safety 
reminder: “Meme skip ho 
jayega toh kuch nahi hoga. 
Safety skip hui toh problem 
ho sakti hai.”

The campaign reflects a 
growing trend among pub-
lic institutions in India that 
increasingly use humour, 
memes and viral internet 
content to communicate 
important civic messages to 
digitally active audiences.

The meme at the centre of 
the campaign features im-
ages of a tiny elephant popu-
larly referred to online as the 
“Borneo Pygmy elephant”. 
The animal, nicknamed 
“Motu” and “Golu” by social 
media users, has become a 
viral sensation because of 
its unusually round ap-
pearance, oversized ears and 
stubby legs, giving it the ap-
pearance of a plush toy.

Images and videos of the el-
ephant have spread rapidly 
across platforms including 
Instagram, X and TikTok-
style short-video applica-
tions, where users have 
shared edited clips, memes 
and humorous captions 
celebrating the animal’s 
“chunky” appearance and 

innocent expressions.
However, wildlife experts 

and conservation groups 
have clarified that many of 
the highly exaggerated im-
ages circulating online are 
digitally altered or generated 
using artificial intelligence 
tools.

While real Borneo pygmy 
elephants do exist, experts 
note that the viral images 
often exaggerate the ani-
mal’s proportions to create 
an even more adorable effect 
for online audiences.

The real-life Borneo pyg-
my elephant is recognised 
as the smallest subspecies 
of the Asian elephant and 
is found primarily in the 
northeastern regions of Bor-
neo, particularly in parts of 
Indonesia and Malaysia.

Conservationists consid-
er the species endangered 
due to habitat destruction, 
deforestation and human-
wildlife conflict. Despite 
the serious conservation 
challenges facing the spe-

cies, its sudden popularity 
online has introduced mil-
lions of internet users to 
the animal for the first time. 
Delhi Police’s decision to use 
the meme demonstrates how 
law enforcement agencies 
are increasingly adapting 
their communication strat-
egies to suit changing pat-
terns of media consumption.

Rather than relying solely 
on formal notices and tra-
ditional awareness cam-
paigns, authorities have in-
creasingly turned to social 
media trends, humour and 
relatable content to improve 
public engagement.

The department has pre-
viously used popular film 
dialogues, cricket refer-
ences and trending internet 
jokes in campaigns focused 
on road safety, cybercrime 
awareness and civic respon-
sibility.

Officials believe such 
messaging performs better 
among younger audiences 
who spend large amounts 
of time on social media plat-
forms and are more likely 
to engage with content that 
feels conversational and cul-
turally relevant.

The latest campaign also 
highlights the growing in-
fluence of meme culture in 
shaping public communica-
tion strategies worldwide. 
Brands, government agen-
cies and public institutions 
have increasingly recognised 
that viral trends can help 
amplify important messages 
far beyond traditional adver-
tising formats.

Lionsgate has confirmed 
that its upcoming Rambo 
prequel, ‘John Rambo’, will 
arrive in cinemas on 4 June 
2027, marking the return 
of one of Hollywood’s most 
recognisable action fran-
chises with a new actor tak-
ing over the iconic role first 
played by Sylvester Stallone.

According to Variety, the 
film will open just weeks 
before the release of Sony 
Pictures’ animated sequel 
Spider-Man: Beyond the 
Spider-Verse on 11 June 
and Warner Bros.’ untitled 
Ocean’s prequel scheduled 
for 25 June, setting up a 
competitive summer box 
office period.

John Rambo will serve 
as an origin story explor-
ing the early years of the 
troubled war veteran be-
fore the events of the 1982 
classic First Blood, the film 
that introduced audiences to 
John Rambo and launched a 
decades-long franchise.

Actor Noah Centineo has 
been cast in the lead role, 
stepping into the shoes of 
Sylvester Stallone, whose 
portrayal of Rambo became 
synonymous with the action 
genre during the 1980s.

Joining Centineo in the 
cast is David Harbour, who 
will portray Major Traut-
man, the military officer and 
mentor figure closely associ-
ated with Rambo through-
out the franchise.

The ensemble cast also 

includes Yao, James Franco, 
Jason Tobin, Quincy Isaiah, 
Jefferson White and Tayme 
Thapthimthong in support-
ing roles.

The project is directed 
by Jalmari Helander, best 
known for the critically ac-
claimed action film Sisu. 
The screenplay has been 
written by Rory Haines and 
Sohrab Noshirvani.

The original First Blood, 
released in 1982, followed 
John Rambo, a former 
United States Army Special 
Forces soldier and Vietnam 
War veteran struggling with 
trauma and alienation after 
returning home. The film, 
adapted from David Mor-
rell’s 1972 novel, became a 
major commercial success 
and transformed Stallone 
into one of the defining ac-
tion stars of his generation.

Subsequent films expand-
ed the character’s story, with 
Rambo taking on military 
missions, enemy forces 
and criminal organisations 
across different global con-
flicts. The franchise evolved 
into one of the most com-

mercially successful action 
series of the 1980s and be-
yond.

The series includes Ram-
bo: First Blood Part II (1985), 
Rambo III (1988), Rambo 
(2008) and Rambo: Last 
Blood (2019). Across the 
franchise, the character be-
came known for his survival 
skills, guerrilla warfare tac-
tics and anti-establishment 
persona.

While Stallone is not ex-
pected to reprise the role 
onscreen, he remains at-
tached to the project as an 
executive producer. Other 
executive producers in-
clude Anthony Russo and 
Joe Russo, alongside Trevor 
Short, Dallas Sonnier and 
Amanda Presmyk.

The producing team in-
cludes Kevin King Temple-
ton, Les Weldon, Jonathan 
Yunger, Angela Russo-
Otstot and Michael Disco.

The decision to revisit the 
Rambo franchise reflects 
Hollywood’s continuing 
interest in reviving estab-
lished intellectual prop-
erties with younger casts 

while maintaining con-
nections to original films 
through legacy producers 
and characters.

For Lionsgate, John Ram-
bo forms part of a wider 
slate of high-profile up-
coming releases aimed at 
strengthening the studio’s 
theatrical line-up over the 
next two years.

Among the studio’s forth-
coming projects is Day 
Drinker, starring Johnny 
Depp and Penelope Cruz, 
as well as Mel Gibson’s The 
Resurrection of the Christ: 
Part One.

Lionsgate is also develop-
ing The Housemaid’s Secret 
while preparing for the re-
leases of The Fall 2 and The 
Hunger Games: Sunrise on 
the Reaping later this year.

Industry analysts will 
closely watch whether John 
Rambo can successfully in-
troduce the iconic character 
to a new generation of audi-
ences while satisfying long-
time fans of the franchise.

The original films helped 
define the modern action 
blockbuster era, and expec-
tations are likely to be high 
for a project attempting to 
reimagine one of cinema’s 
most recognisable war vet-
erans for contemporary au-
diences.

With filming preparations 
underway and a major sum-
mer release date secured, Li-
onsgate appears confident 
that John Rambo can revive 
interest in the long-running 
franchise ahead of a crowd-
ed 2027 blockbuster season.
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